No stopping Shoppers Stop

his  campaign was done by
Encyclomedia Networks Pvt. Ltd. for
Shoppers Stop.

The objective was to create a buzz about
the launch of the new Logo and identity
of Shoppers Stop. The retail chain is
now making changes to cater to younger
consumers.

The significant changes include alterations
to their logo, baseline, uniforms, shopping
bags, and looks. However, it will not
change its black and white colours.

SHOPPERS STOP

Encyclomedia Network's task was to create
a billboard to inform the consumer of the
logo change in a creative manner. The
change in logo is to emphasize that the
positioning of the brand has been upgraded
from a “bridge to luxury” store. They came
up with an attractive creative of two men
scrupulously painting over the old logo and
another man drawing attention to the new
one. All together the billboard’s simple
elegance is irresistible. The campaign was
executed in Mumbai and Delhi.
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